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EXECUTIVE SUMMARY OF THE SUMMER 2002 EMPLOYER EVALUATION SURVEY OF FLORIDA INTERNATIONAL UNIVERSITY’S GRADUATES

This report summarizes the main findings from the Summer 2002 Employer Evaluation Survey, which is one of the Continuous Quality Improvement studies conducted by the Office of Planning and Institutional Effectiveness.  This survey was sent directly to a selection of employers of Florida International University’s Baccalaureate graduates.  A total of 78 employers were given the opportunity to respond to the survey and 52 employers returned the surveys, yielding a response rate of 67%.  
· 56% of employers reported hiring fewer than 5 new college graduates per year.  Companies that hired fewer than 5 new employees per year tended to hire the greatest percentage of FIU graduates.  
· 51% of employers responded that they hired 1-5% of their newly graduated employees from FIU and 28% of employers hired over 25% of their graduates from FIU.  
· For those employers who hired the highest percentage of FIU graduates the most common referral source was career services (62%). 

· Career Fairs/Forms (33%) and On Campus Recruiting (25%) were the two services that were most likely to receive “superior” ratings from employers.  
· 81% of employers responded that they wanted to receive additional information about the Career Services Office,
· The employee competency most likely to receive a “superior” rating was “understanding different cultures and philosophies”.  Employers who hired a larger percentage of new graduates from FIU rated FIU graduates higher on competencies/skills measures.

· When the total number responses across all orders were summed, the most often cited category was “attitude/personality”, followed by “communication skills”, “knowledge/experience”, and “academic qualifications”.  
· The academic unit from which most new graduates were recruited was Business and Management.
· Consulting Services was the most frequently reported business type. 
· The most important quality for those who hired over 25% of FIU graduates was attitude/personality.
Most employers surveyed (80%) were located in Florida. 
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I.  SUMMARY OF THE EMPLOYER EVALUATION SURVEY SUMMER 2002
INTRODUCTION

This report summarizes the main findings from the Summer 2002 Employer Evaluation Survey, which is one of the Continuous Quality Improvement studies conducted by the Office of Planning and Institutional Effectiveness.  As an institution of higher learning, it is vitally important that feedback is elicited on a comprehensive range of topics involving the university community.  One topic that is of major importance is determining whether Florida International University (FIU) adequately prepares students for employment.  Thus, the Employer Evaluation Survey was distributed to employers who had hired FIU Baccalaureate graduates.  These employers were asked to rate FIU graduates on a number of qualities to determine how they compared to other graduates the employers had hired.  Employers were also given the opportunity to rate the various services provided by the career services office.  Additional information was gathered about recruitment patterns, the employers’ primary business activity, and location. 

METHODOLOGY
Sampling Design and Response Rates.  The Employer Evaluation surveys were mailed directly to companies who participated in Job Fairs held by the Career Services office and to employers that hired graduates from FIU (data obtained from Florida's Education and Training Placement Information Program).  Included with the surveys was a letter explaining the purpose of the survey and urging the employers to participate and a postage paid envelope for the employers to return the surveys.  A total of 78 employers were given the opportunity to respond to the survey and 52 employers returned the surveys, yielding a response rate of 67%.  The survey consisted of a combination of multiple-choice questions and five-point rating scales.  There were also two open-ended questions.  The survey design assured respondents of anonymity.  A copy of all the survey questions and responses is included in Appendix A.  
Statistics.  The data were analyzed using the Statistical Package for Social Sciences (SPSS) version 11.5.  Several descriptive statistics are reported such as percentages, crosstabulations, and mean findings (arithmetic averages).  Pearson Product Moment Correlations were used to describe the relationships among two or more variables.   In this report, the degree of correlation is denoted by “R”.  A positive correlation coefficient indicates that as scores increase for one variable, they also increase for another variable (or both scores decrease). Conversely, a negative correlation coefficient indicates an inverse relationship between the variables, which means that as scores increase for one variable, scores will decrease for the other variable.  The Friedman test was used to analyze the competency ratings of FIU graduates by employers.  The Friedman test is the nonparametric equivalent of a two-way analysis of variance (ANOVA) and it is specifically designed to analyze ranked data.  
II. PRIMARY FINDINGS FROM THE 2002 EMPLOYER SURVEY

The aim of the 2002 Employer Survey was to assess employers’ overall opinions about the quality of FIU graduates and FIU Career services. Additionally, this survey yielded valuable information about the employers’ hiring practices and preferences.   This section summarizes the distribution of responses for each of the survey questions.  Understanding the distribution of the data is important because it aids the interpretation of the statistical analyses presented in the subsequent sections of this report.
During a typical year, approximately how many new graduates does your organization hire?
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When employers were asked to report the number of employees they hired per year, it became apparent that most employers do not hire a large number of college graduates during a typical year.  As indicated in Figure 1, the majority of respondents (56%) reported that they hired fewer than 5 new college graduates per year.  An additional 13% of respondents indicated that they hired between 5-10 new graduates per year, while only 6% of employers hired 11-20 new graduates per year.  Likewise, only 8% of employers hired 21-50 gradates and 4% of employers hired 51 to 100 new graduates per year.  Finally, 10% of respondents reported that they hired over 100 new graduates per year.

Approximately, what percent of your new college hires do you typically hire from FIU?
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The distribution of the employers’ responses for the percent of new college hires from FIU was bimodal, indicating that there were larger proportions of responses at the extreme categories (“1-5%” and “over 25%”) than at the intermediate categories.  As Figure 2 illustrates, the majority (51%) of employers responded that they hired 1-5% of their newly graduated employees from FIU and 28% of employers hired over 25% of their graduates from FIU.  Relatively few employers (15%) reported hiring 6-10% percent of their newly graduated employees from FIU.  Only 2% of employers reported hiring 11-15%, 16-20%, or 21-25% of their newly graduated employees from FIU.
What is your source for those individuals that you hire from FIU?
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Employers were also asked to indicate which sources they most commonly used to recruit new employees from FIU.  Figure 3 illustrates that the most common referral for source for new FIU graduates was the career services office (36%), followed by direct contact (22%) and employee referral (13%).  The next most commonly reported referral source was newspaper ads (11%), followed by career services internships (8%), academic unit internships (7%), and academic units (3%). 

If you used the FIU Career Services Office, please rate the following: internships, career fairs/forums, on-campus recruiting. resume referrals, on-line vacancy listings.
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Those employers who used the FIU Career Services Office to recruit new graduates were given the opportunity to rate the various services the office provides.  As can be seen in Figure 4, Career Fairs/Forms (33%) and On Campus Recruiting (25%) were the two services that were most likely to receive “superior” ratings from employers.  These were also the two services that had the lowest 
percentage of “unable to evaluate” responses.  Conversely, internships and on-line vacancy listings, which were the two services with the lowest percentage of superior ratings, received the highest percentage of “unable to evaluate” responses.  Thus, it seems that the more employers were exposed to a certain service, the higher they rated that service.  Future efforts may need to focus in increasing the visibility and use of the other services offered by the Career Services Office.
Would you like to receive information from Career Services regarding their recruiting program and services?
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When Employers were asked if they wanted to receive more information about the programs and services offered by the Career Services Office, the majority of employers (81%) responded that they wanted to receive additional information (see Figure 5).   Only 19% of the employers did not wish to receive any additional information about the Career Services Office.  
In response to the competencies describe below, please compare your FIU graduates to graduates from other colleges or universities.
	Competency
	Mean

Rating

	Writing effectively
	2.4

	Speaking effectively
	2.5

	Understanding written information
	2.4

	Working independently
	2.3

	Learning independently
	2.3

	Working cooperatively in a group
	2.2

	Understanding different philosophies and cultures
	2.2

	Defining and solving problems
	2.4

	Leadership potential
	2.3

	General academic preperation
	2.3

	Awareness of professional ethics
	2.3

	Overall comparison
	2.5

	1= Superior, 2=Above Average, 3= Average, 4=Below average

	Table 1: Mean competency ratings
	


Employers were given the opportunity to rate FIU graduates, as compared to other college graduates, on the following competencies: writing effectively, speaking effectively, understanding written information, working independently, learning independently, working cooperatively, understanding different philosophies and cultures, defining and solving problems, leadership potential, general academic preparation, awareness of professional ethics, and an overall comparison.  A summary of the mean rating for each competency is presented in Table 1. The average ratings for these competencies ranged form 2.2 to 2.5, which indicated that the competency ratings of FIU graduates were between “average” and “above average”.     
The distribution of the ratings for each competency is presented in Figures 6a and 6b.  Interestingly, the competency most likely to receive a “superior” rating was “understanding different cultures and philosophies”.  Perhaps the cultural diversity in the South Florida area enabled FIU students to get exposure to different cultures and beliefs and aided them in understanding different cultures and philosophies.  The “overall comparison” category received the lowest percentage of “superior” ratings, which suggests that this category may be capturing ratings of competencies that were not listed in the other categories, but are considered important for employers’ overall assessments of employee competence.  
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Please list (in rank order) the three most important qualities and competencies you consider when recruiting a college graduate.
Employers were given the opportunity to list (in order of importance) the qualities that they considered most essential when recruiting new college graduates.  The open-ended format of this question allowed employers to include qualities that were not mentioned in the previous competency rating question.  Subsequently, the open-ended responses received from employers were categorized into related subgroups.  The following subgroups emerged as a result of the data analysis: Academic qualifications, attitude/personality, communication skills, computer skills, knowledge/experience, leadership skills, professionalism, and working well with others. Responses that did not fall into these main categories were categorized as “other”.  Figure 7 summarizes the number of responses in each of these categories. The first three bars in each response category represent the order in which they were listed by employers. The fourth bar displays the total frequency of these competencies.  The category most frequently listed as the first most important skill for graduates to possess was “communications skills”, followed by “attitude and personality characteristics”, “academic qualifications” and “knowledge/ experience”.  “Attitude/personality” was the category that was most often sited as the second most important quality for newly graduated hires, followed by the “academic qualifications”, “communication skills” and “knowledge/experience” categories.  “Attitude/personality” was also the category most frequently listed as the third most important quality, followed by “knowledge/experience”, “leadership skills” and “professionalism”.  When the total number responses across all orders were summed, the most often cited category was “attitude/personality”, followed by “communication skills”, “knowledge/experience”, and “academic qualifications”.  Thus, despite objective measures of skill/knowledge and academic preparation, the new graduates’ personality characteristics and attitudes towards work greatly influence employers’ judgments.  
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When recruiting baccalaureate-level personnel, from which major academic units are your candidates most often recruited? 
Those employers who had recruited graduates directly from academic units were asked to list all of the academic departments from which they regularly recruited.  Employers were allowed to select as many departments as they wished.  Figure 8 summarizes the frequency of new graduate recruitment by major academic units.  The academic unit from which most new graduates were recruited was Business and Management, followed by Engineering, Computer Science, and Banking and Finance.  Education, Engineering Technology, and English were the next most popular academic units, followed by Hotel and Restaurant Management, Liberal Arts and Sciences, Life Sciences, and Social Sciences. The other academic units (Criminal Justice, Mathematics, Social Work, Mass Communications, Nursing, Philosophy, Psychology, Public Administration, Foreign Languages, Chemistry, and Statistics) provided 3 or fewer new graduates.  Thus, it appears that most employers recruit new graduates from finance and technology related areas.  It would be interesting to assess if the differences in recruitment patterns are due to characteristics of the academic units (i.e. student preparation, accessibility) or to the demands of the job market.  
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Please circle the one category that best describes your organization’s primary type of business activity.
Thirty-three general categories were provided from which the employers could select one category that best described their primary type of business activity.  If their primary type of business activity did not fit within the 33 categories provided, employers were asked to select the “other” category. A summary of the responses for this question is presented in Figure 9.  The “other” category received the most responses (14), suggesting that in future surveys the category definitions may need to be expanded to include more business type categories.  Results for the existing business type categories indicated that Consulting Services (7) was the most frequently reported business type, followed by Construction (5), Banking, Finance & Insurance (4), Educational Institution (3), and Retail/wholesale (3).  The remaining categories contained 2 or fewer responses.  When comparing the distribution of response for this question to the response distribution for the previous question, it is evident that the number of employers in a particular primary business category is related to the frequency of recruitment from the various academic units.  Finances and construction were the most commonly reported employer business types and, likewise, most new college graduates were recruited from financial and construction related academic units.
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Please indicate the zip code at your organization.  
[image: image12.wmf]Figure 2:  Percent of new college hires from FIU
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In order to determine the approximate location of the companies surveyed, employers were asked to indicate the zip code of their organization. Once the approximate location of the employer was determined, these locations were categorized to indicate whether the company was located within the state of Florida (coded as “Instate”) or in another state (coded as “Not Instate”).  The distribution of employers according to their location is presented in Figure 10a. Only twenty percent of the employers who responded to the survey were located outside of Florida.  The remaining (80%) of employers were located in Florida.  
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Those employers that had been categorized as “instate” were analyzed further to determine whether they were located in the south Florida area (defined as Dade county, Broward county and Palm Beach county), or outside the south Florida area.  The result indicated that for those employers who were located in Florida, 63% were located in the South Florida area and 37% were located outside the south Florida area (see Figure 10b).
III. ANALYSES OF THE 2002 EMPLOYER SURVEY

Various statistical analyses were conducted on the 2002 Employer Survey data.  First, descriptive statistics such as percentages, crosstabulations, and mean findings were reported.  Next, correlations analyses were used to describe the relationships among variables.   Finally, the Friedman test was used to analyze the rating scales.  
Number of New Graduates Hired per Year

Crosstabulations were done to see how the number of new graduates hired per year related to what percentage of new employees hired from FIU.  Table 2 illustrates the distribution of new graduates hired per year by the percentage of FIU hires.  Because the distribution of the percentage hires is bimodal, with a larger proportion of the hires at the 1-5% and over 25% categories, there is limited information about the center of the distribution.  Nonetheless, there were some general patterns in the data. For instance, most employers reported hiring 1-5% of their employees from FIU, regardless of the amount of employees their company hired per year.  Moreover, companies that hired fewer than 5 new employees per year tended to hire the greatest percentage of FIU graduates.  No significant correlations were found between the number of new graduates hired per year and the percentage of graduates hired for the FIU.
	Number of New
	New College Hires from FIU

	Graduates Hired
	1-5%
	6-10%
	11-15%
	16-20%
	21-25%
	over 25%
	Total

	Fewer than 5
	N
	12
	2
	1
	0
	0
	11
	26

	
	%
	46.2%
	7.69%
	3.85%
	0%
	0%
	42.3%
	100%

	5-10
	N
	2
	1
	0
	0
	1
	1
	5

	
	%
	40%
	20%
	0%
	0%
	20%
	20%
	100%

	11-20
	N
	3
	0
	0
	0
	0
	0
	3

	
	%
	100%
	0%
	0%
	0%
	0%
	0%
	100%

	21-50
	N
	2
	1
	0
	1
	0
	0
	4

	
	%
	50%
	25%
	0%
	25%
	0
	0%
	100%

	51-100
	N
	1
	1
	0
	0
	0
	0
	2

	
	%
	50%
	50%
	0%
	0%
	0%
	0%
	100%

	Over 100
	N
	3
	1
	0
	0
	0
	1
	5

	
	%
	60%
	20%
	0%
	0%
	0%
	20%
	100%

	Total
	N
	23
	6
	1
	1
	1
	13
	45

	
	%
	51.1%
	13.3%
	2.22%
	2.22%
	2.22%
	28.9%
	100%

	Table 2: Number of new graduates hired by percentage of hires from FIU


Referral Source

The referral source employers used to recruit new employees was also related to the percentage of graduates hired from FIU.  Table 3 illustrates that, generally, career services and direct contact were the two most common referral sources, regardless of the percentage of employees hired from FIU.  For those employers who hired the highest percentage of FIU graduates (over 25%), the most common referral source was career services (62%), followed by direct contact (54%), employee word of mouth (54%), newspaper advertisements (23%), academic unit internships (23%), career services internships (15%), and academic units (15%).  A significant negative correlation was found between the percent of new hires from FIU and referral source.  The higher the percentage of new graduates hired from FIU, the less frequently employee word of mouth (R= -0.38, p< 0.01) was used as a referral source.  Additionally, those employers who used employee word of mouth as a referral source were also more likely to use newspaper advertisements (R= 0.54, p< 0.01) and direct contact (R= 0.29, p< 0.05) as referral sources. 
	 
	Percent of New Hires from FIU

	
	1-5%
	6-10%
	11-15%
	16-20%
	21-25%
	over 25%

	Sources
	N
	%
	N
	%
	N
	%
	N
	%
	N
	%
	N
	%

	Career Services
	16
	67
	5
	71
	0
	0
	1
	100
	0
	0
	8
	62

	Newspaper Advertisements
	6
	25
	0
	0
	0
	0
	0
	0
	0
	0
	3
	23

	Academic Units
	1
	4
	0
	0
	0
	0
	0
	0
	0
	0
	2
	15

	Direct contact
	6
	25
	3
	43
	1
	100
	1
	100
	1
	100
	7
	54

	Employee word or mouth
	4
	17
	0
	0
	0
	0
	0
	0
	0
	0
	7
	54

	Career Services Internships
	3
	13
	2
	29
	0
	0
	0
	0
	0
	0
	2
	15

	Academic Unit Internships
	3
	13
	0
	0
	0
	0
	0
	0
	0
	0
	3
	23

	Table 3: Referral Sources by Percent of New Hires from FIU


Ratings of Career Services

Table 4 illustrates the distributions of the mean ratings across all skills/competencies grouped by the percent of new graduates hired from FIU.  Generally, companies that hired 1-5% employees from FIU gave the most favorable ratings, followed by those that hired 6-10% and over 25% of graduates from FIU.  The 16-20%, 11-15% and 21-25% categories have only one respondent, thus, no conclusions can be drawn about these the categories.  The Friedman test for related samples was conducted to determine if there were any significant differences in the mean ratings of Career Services as a function of the percentage of new graduates from FIU. The results of the Friedman test were not significant, indicating there was no significant relationship between percentage of new graduates hired from FIU and ratings of Career Services.  However, there were some significant correlations between the ratings of the different courier services.  Employers who gave higher ratings to on-campus recruiting were also more likely to give higher ratings to internships (R= .82, p<0.01), career fairs/forums (R= .86, p<0.01), resume referrals (R= .71, p<0.01), and on-line vacancy listings (R= .76, p<0.05).  Additionally, employers who raided Career fairs/forums highly also gave tire ratings to internships(R= .71, p<0.05) and resume referrals (R= .84, p<0.01).
	
	Percent of New Hires from FIU

	
	1-5%
	6-10%
	11-15%
	16-20%
	21-25%
	over 25%

	Services
	N
	Mean
	N
	Mean
	N
	Mean
	N
	Mean
	N
	Mean
	N
	Mean

	Resume referrals
	24
	2.1
	7
	2.3
	1
	n/a
	1
	2.0
	1
	4.0
	13
	2.3

	On-line vacancy listing
	24
	2.2
	7
	2.0
	1
	n/a
	1
	2.0
	1
	2.0
	13
	1.0

	Career Fairs/Forums
	24
	1.5
	7
	1.3
	1
	3.0
	1
	2.0
	1
	n/a
	13
	2.0

	On-campus recruiting
	24
	1.6
	7
	2.0
	1
	2.0
	1
	2.0
	1
	4.0
	13
	2.2

	Internships
	24
	1.8
	7
	2.0
	1
	n/a
	1
	2.0
	1
	4.0
	13
	2.3

	1= Superior 10%     2= Above Average      3= Average     4= Below average

	Table 4: Ratings of Career Services by Percent of New Hires from FIU


Request for additional information about Career Services

The most salient quality about the distribution of these responses was that, regardless of the percentage of employers hired from FIU, most employees wanted to receive additionally information about FIU.  Employers that hired 1-5% employees from FIU gave the most positive responses (45.7%) followed by those that hired over 25% (31.4%) and 6-10% (14.5%) of graduates from FIU.  The 11-15%, 16-20%, and 21-25% categories have only one respondent, thus, no conclusions can be drawn about these the categories.
	
	
	
	Percent of New College Hires from FIU
	

	Would like to receive information from Career Services
	
	
	1-5%
	6-10%
	11-15%
	16-20%
	21-25%
	over 25%
	Total

	
	Yes
	N
	16
	5
	1
	1
	1
	11
	35

	
	
	%
	45.7
	14.3
	2.86
	2.86
	2.86
	31.4
	100

	
	No
	N
	4
	2
	0
	0
	0
	2
	8

	
	
	%
	50
	25
	0
	0
	0
	25
	100

	Table 5: Information about Career Services by Percent of New Hires from FIU


Competency Ratings

Overall, employers who hired a larger percentage of new graduates from FIU also rated FIU graduates higher on competencies/skills measures.  Table 4 illustrates the distributions of the mean ratings across all skills/competencies grouped by the percent of new graduates hired from FIU.  
	
	Percent of New Hires from FIU

	 
	1-5%
	6-10%
	11-15%
	16-20%
	21-25%
	over 25%

	 Competency
	N
	Mean
	N
	Mean
	N
	Mean
	N
	Mean
	N
	Mean
	N
	Mean

	 Writing effectively
	24
	2.5
	7
	2.6
	1
	3.0
	1
	2.0
	1
	n/a
	13
	2.0

	 Speaking effectively
	24
	2.6
	7
	2.7
	1
	2.0
	1
	2.0
	1
	3.0
	13
	2.2

	 Understanding written information
	24
	2.4
	7
	2.6
	1
	3.0
	1
	2.0
	1
	3.0
	13
	2.1

	 Working independently
	24
	2.1
	7
	2.4
	1
	3.0
	1
	2.0
	1
	3.0
	13
	2.3

	 Learning independently
	24
	2.3
	7
	2.4
	1
	3.0
	1
	2.0
	1
	3.0
	13
	2.2

	 Working cooperatively in a group
	24
	2.1
	7
	2.2
	1
	3.0
	1
	2.0
	1
	3.0
	13
	1.9

	 Understanding different philosophies and cultures
	24
	2.1
	7
	2.0
	1
	2.0
	1
	2.0
	1
	3.0
	13
	1.9

	 Defining and solving problems
	24
	2.5
	7
	2.2
	1
	3.0
	1
	2.0
	1
	n/a
	13
	2.1

	 Leadership potential
	24
	2.4
	7
	2.5
	1
	2.0
	1
	2.0
	1
	n/a
	13
	1.8

	 General academic preparation
	24
	2.4
	7
	2.3
	1
	3.0
	1
	3.0
	1
	2.0
	13
	2.0

	 Awareness of professional ethics
	24
	2.4
	7
	2.6
	1
	3.0
	1
	2.0
	1
	2.0
	13
	1.9

	 Overall comparison
	24
	2.5
	7
	2.5
	1
	3.0
	1
	2.0
	1
	3.0
	13
	2.2

	1= Superior 10%     2= Above Average      3= Average     4= Below average

	Table 4: Mean competency ratings by percent of new college hires from FIU


A Friedman test for related samples was conducted to determine if there were any significant differences in the mean ratings of FIU students as a function of the percentage of new graduates from FIU. The results of the Friedman test, (2 = 22.0, p > .01, indicated that there were significant differences between the mean rankings.  Companies that hired over 25% employees from FIU gave the most favorable ratings.  The next highest ratings were obtained from employers that hired 16-20% of their new gradates from FIU gave, followed by those that hired 1-5% and 4-6% of graduates form FIU.  Employers who hired 11-15% and 21-25% of the new gradating employees from gave the lowest competency ratings.  However, these results must be interpreted with caution because of the low number of respondents in the middle categories.  As illustrated in Table 4, the 16-20%, 11-15% and 21-25% categories have only one respondent.  Nonetheless, if these three categories were removed from the analysis, the results of the Friedman test, (2 = 16.0, p > .01, are still significant, with companies that hired over 25% of employees from FIU rating highest, followed by those that hired 1-5% and 4-6%.
Some significant correlations were found between the percentage of new college hires from FIU and the competencies/skills listed above. Employers who hired larger percentages of new graduates from FIU also rated FIU graduates higher on their ability to write effectively (R= 0.43, p< 0.01), speak effectively (R= 0.32, p< 0.05), understand written information R= 0.32, p< 0.05), learn independently (R= 0.32, p< 0.05), work cooperatively in a group (R= 0.37, p< 0.05), understand different philosophies and cultures (R= 0.31, p< 0.05), defining and solving problems (R= 0.38, p< 0.05), leadership potential (R= 0.42, p< 0.01), general academic preparation (R= 0.3 new, p< 0.05), and awareness of professional ethics (R= 0.38, p< 0.05).  

List of qualities
When employers were asked to list (in order of importance) the three qualities they looked for in a new college graduate several interesting response patterns were observed.  First, the distribution of the responses was bimodal with the majority of the responses occurring in the 1-5% and over 25% categories.  Secondly, when the frequency of each quality was counted regardless of order, the most important quality for employers who hired 1-5% new graduate employees from FIU was knowledge/experience, while the most important quality for those who hired over 25% of FIU graduates was attitude/personality personality (see Table 5: “Total”).  Nonetheless, when the results are separated according to the order in which each characteristic was reported, similarities between the two categories emerge. Both the 1-5% and the over 25% categories the most commonly listed communication skills as the first most important quality, attitude/personality as the second most important quality and knowledge/experienced as a third most important quality (see Table 5).
	 
	 
	 
	Percent of New College Hires from FIU
	 

	 
	
	
	1-5%
	6-10%
	11-15%
	16-20%
	21-25%
	over 25%
	Total

	1ST LISTED QUALITY
	Academic Qualifications
	4
	1
	0
	0
	0
	1
	6

	
	Attitude/Personality
	4
	2
	0
	0
	0
	2
	8

	
	Communication Skills
	8
	1
	0
	1
	0
	3
	13

	
	Computer Skills
	0
	0
	0
	0
	0
	1
	1

	
	Knowledge/Experience
	3
	0
	0
	0
	1
	1
	5

	
	Leadership Skills
	1
	2
	0
	0
	0
	1
	4

	
	Professionalism
	1
	0
	0
	0
	0
	2
	3

	
	Works Well w/others
	1
	0
	0
	0
	0
	1
	2

	2ND LISTED QUALITY
	Academic Qualifications
	5
	0
	0
	0
	0
	2
	7

	
	Attitude/Personality
	6
	3
	0
	0
	0
	6
	15

	
	Communication Skills
	5
	0
	0
	0
	0
	2
	7

	
	Computer Skills
	0
	0
	0
	1
	0
	0
	1

	
	Knowledge/Experience
	4
	0
	0
	0
	1
	0
	5

	
	Leadership Skills
	0
	0
	0
	0
	0
	1
	1

	
	Professionalism
	0
	1
	0
	0
	0
	0
	1

	
	Works Well w/others
	2
	1
	0
	0
	0
	1
	4

	3RD LISTED QUALITY
	Academic Qualifications
	1
	0
	0
	0
	0
	0
	1

	
	Attitude/Personality
	3
	3
	0
	0
	0
	2
	8

	
	Communication Skills
	1
	0
	0
	0
	0
	1
	2

	
	Computer Skills
	1
	0
	0
	0
	0
	0
	1

	
	Knowledge/Experience
	8
	1
	0
	0
	0
	4
	13

	
	Leadership Skills
	3
	0
	0
	0
	1
	1
	5

	
	Professionalism
	3
	0
	0
	0
	0
	2
	5

	
	Works Well w/others
	2
	1
	0
	0
	0
	0
	3

	
	Other
	 
	1
	0
	0
	0
	0
	2
	3

	TOTAL
	Academic Qualifications
	10
	1
	0
	0
	0
	3
	14

	
	Attitude/Personality
	13
	8
	0
	0
	0
	10
	31

	
	Communication Skills
	14
	1
	0
	1
	0
	6
	22

	
	Computer Skills
	1
	0
	0
	1
	0
	1
	3

	
	Knowledge/Experience
	15
	1
	0
	0
	2
	5
	23

	
	Leadership Skills
	4
	2
	0
	0
	1
	3
	10

	
	Professionalism
	4
	1
	0
	0
	0
	4
	9

	
	Works Well w/others
	5
	2
	0
	0
	0
	2
	9

	
	Other
	 
	1
	0
	0
	0
	0
	2
	3

	Table 5: List of competencies by percent of new college hires from FIU


Academic units
The distribution of recruitment from the major academic units grouped according to the percentage of graduates hired from FIU is presented in Table 6. Since the distribution of responses was bimodal, most of the information relates to the 1-5% and over 25% categories.  For those employers that hired 1-5% of their new graduate employees from FIU, the most frequently recruited academic unit was Business and Management, followed by Engineering, and Computer Science.  Business and Management was also the most frequently recruited academic unit for employers that hired more than 25% of new graduates from FIU, followed by Banking and Finance, Engineering and Liberal Arts and Sciences.  
	
	
	Percent of New College Hires from FIU

	
	
	1-5%
	6-10%
	11-15%
	16-20%
	21-25%
	over 25%
	Total

	Banking and Finance
	N
	5
	0
	0
	0
	0
	4
	9

	
	%
	56%
	0%
	0%
	0%
	0%
	44%
	100%

	Business and Management
	N
	13
	3
	0
	1
	1
	7
	25

	
	%
	52%
	12%
	0%
	4%
	4%
	28%
	100%

	Chemistry
	N
	0
	0
	0
	0
	0
	1
	1

	
	%
	0%
	0%
	0%
	0%
	0%
	100%
	100%

	Computer Science
	N
	6
	3
	1
	0
	0
	0
	10

	
	%
	60%
	30%
	10%
	0%
	0%
	0%
	100%

	Criminal Justice
	N
	1
	0
	1
	0
	0
	0
	2

	
	%
	50%
	0%
	50%
	0%
	0%
	0%
	100%

	Education
	N
	4
	1
	0
	0
	0
	0
	5

	
	%
	80%
	20%
	0%
	0%
	0%
	0%
	100%

	Engineering
	N
	11
	2
	0
	0
	3
	2
	18

	
	%
	61%
	11%
	0%
	0%
	17%
	11%
	100%

	Engineering Technology
	N
	1
	1
	0
	0
	0
	2
	4

	
	%
	25%
	25%
	0%
	0%
	0%
	50%
	100%

	English
	N
	4
	0
	0
	0
	0
	1
	5

	
	%
	80%
	0%
	0%
	0%
	0%
	20%
	100%

	Foreign Languages
	N
	1
	0
	0
	0
	0
	0
	1

	
	%
	1%
	0%
	0%
	0%
	0%
	0%
	1%

	Hotel & Restaurant Management
	N
	1
	2
	0
	0
	0
	0
	3

	
	%
	33%
	67%
	0%
	0%
	0%
	0%
	100%

	Liberal Arts & Sciences
	N
	1
	1
	0
	0
	0
	2
	4

	
	%
	25%
	25%
	0%
	0%
	0%
	50%
	100%

	Life Sciences
	N
	2
	0
	0
	0
	0
	1
	3

	
	%
	67%
	0%
	0%
	0%
	0%
	33%
	100%

	Mass Communications
	N
	0
	1
	0
	0
	0
	1
	2

	
	%
	0%
	50%
	0%
	0%
	0%
	50%
	100%

	Mathematics
	N
	2
	1
	0
	0
	0
	0
	3

	
	%
	67%
	33%
	0%
	0%
	0%
	0%
	100%

	Philosophy
	N
	0
	1
	1
	0
	0
	0
	2

	
	%
	0%
	50%
	50%
	0%
	0%
	0%
	100%

	Psychology
	N
	1
	1
	0
	0
	0
	0
	2

	
	%
	50%
	50%
	0%
	0%
	0%
	0%
	100%

	Public Administration
	N
	0
	1
	0
	0
	0
	0
	1

	
	%
	0%
	100%
	0%
	0%
	0%
	0%
	100%

	Social Sciences
	N
	1
	2
	1
	0
	0
	0
	4

	
	%
	25%
	50%
	25%
	0%
	0%
	0%
	100%

	Social Work
	N
	1
	1
	0
	0
	0
	0
	2

	
	%
	50%
	50%
	0%
	0%
	0%
	0%
	50%

	Statistics
	N
	0
	1
	0
	0
	0
	0
	1

	
	%
	0%
	100%
	0%
	0%
	0%
	0%
	100%

	Table 6: Distribution of academic units by percent of new college hires from FIU


Primary Business Type
The most notable characteristic of the distribution of responses for primary business type is that there were not many responses per category (see Table 7). This is due to the fact that most responders chose the “other” category.  Nevertheless, some general information can be extracted from the available data.  For those employers that hired 1-5% of their new graduate employees from FIU, the most frequently reported primary business type was Consulting Services, followed by Educational Institution and Government: Federal.  Consulting Services and Banking and Finance were the most popular primary business types for employers that hired more than 25% of their new graduates from FIU.  
	
	 
	Percent of New College Hires from FIU

	
	
	1-5%
	6-10%
	11-15%
	16-20%
	21-25%
	over 25%
	Total

	Agriculture
	N
	0
	0
	0
	0
	0
	1
	1

	
	%
	0%
	0%
	0%
	0%
	0%
	100%
	100%

	Aerospace
	N
	1
	0
	0
	0
	0
	0
	1

	
	%
	100%
	0%
	0%
	0%
	0%
	0%
	100%

	Automotive
	N
	1
	0
	0
	0
	0
	0
	1

	
	%
	100%
	0%
	0%
	0%
	0%
	0%
	100%

	Banking, Finance, & Insurance
	N
	1
	0
	0
	0
	0
	3
	4

	
	%
	25%
	0%
	0%
	0%
	0%
	75%
	100%

	Chemicals; Drugs
	N
	0
	0
	0
	0
	0
	1
	1

	
	%
	0%
	0%
	0%
	0%
	0%
	100%
	100%

	Construction; Building Materials
	N
	2
	0
	0
	0
	0
	2
	4

	
	%
	50%
	0%
	0%
	0%
	0%
	50%
	100%

	Consulting Services
	N
	4
	0
	0
	0
	0
	3
	7

	
	%
	57%
	0%
	0%
	0%
	0%
	43%
	100%

	Computers/Business Equipment
	N
	0
	0
	0
	0
	1
	0
	1

	
	%
	0%
	0%
	0%
	0%
	100%
	0%
	100%

	Educational Institution
	N
	2
	1
	0
	0
	0
	0
	3

	
	%
	67%
	33%
	0%
	0%
	0%
	0%
	100%

	Defense Contractor
	N
	1
	0
	0
	0
	0
	0
	1

	
	%
	100%
	0%
	0%
	0%
	0%
	0%
	100%

	Entertainment; Sports
	N
	0
	1
	0
	0
	0
	0
	1

	
	%
	0%
	100%
	0%
	0%
	0%
	0%
	100%

	Food; Bar
	N
	0
	0
	0
	0
	0
	1
	1

	
	%
	0%
	0%
	0%
	0%
	0%
	100%
	100%

	Government:  Federal
	N
	2
	0
	0
	0
	0
	0
	2

	
	%
	100%
	0%
	0%
	0%
	0%
	0%
	100%

	Government:  State
	N
	1
	0
	0
	0
	0
	0
	1

	
	%
	100%
	0%
	0%
	0%
	0%
	0%
	100%

	Government:  Local
	N
	0
	1
	0
	0
	0
	0
	1

	
	%
	0%
	100%
	0%
	0%
	0%
	0%
	100%

	Health Care; Hospitals; Homes
	N
	0
	0
	0
	0
	0
	1
	1

	
	%
	0%
	0%
	0%
	0%
	0%
	100%
	100%

	Hospitality; Hotel & Restaurant
	N
	0
	1
	0
	0
	0
	0
	1

	
	%
	0%
	100%
	0%
	0%
	0%
	0%
	100%

	Mechanical Equipment
	N
	1
	0
	0
	0
	0
	0
	1

	
	%
	100%
	0%
	0%
	0%
	0%
	0%
	100%

	Non-Profit (Museums,  Agencies)
	N
	0
	1
	0
	0
	0
	0
	1

	
	%
	0%
	100%
	0%
	0%
	0%
	0%
	100%

	Retail; Wholesale
	N
	1
	1
	0
	1
	0
	0
	3

	
	%
	33%
	33%
	0%
	33%
	0%
	0%
	100%

	Service Industry
	N
	1
	0
	0
	0
	1
	0
	2

	
	%
	50%
	0%
	0%
	0%
	50%
	0%
	100%

	United States Armed Services
	N
	0
	0
	1
	0
	0
	0
	1

	
	%
	0%
	0%
	100%
	0%
	0%
	0%
	100%

	Utilities; Public Transportation
	N
	1
	1
	0
	0
	0
	0
	2

	
	%
	50%
	50%
	0%
	0%
	0%
	0%
	100%

	Table 7: Distribution of primary business type by percent of new college hires from FIU


Employer location

The distribution of the location of the employers by percent of new college hires from FIU is divided into two parts. For the first part (see Table 8) employers were classified according to whether they were located in Florida or in another state.  Generally, most employers were located in Florida, regardless of the percentage of new college hires from FIU.  All employers who hired 11-15%, 16%-20%, 21-25%, or over 25% of their employees from FIU were located within the state of Florida.  For those employers that were located outside the state of Florida, 78% hired 1-5% of their graduates from FIU and 22% hired 6-10% of their graduates from FIU.  
	
	
	Percent of New College Hires from FIU
	

	
	
	1-5%
	6-10%
	11-15%
	16-20%
	21-25%
	over 25%
	Total

	Not Instate
	N
	7
	2
	0
	0
	0
	0
	9

	
	%
	78%
	22%
	0%
	0%
	0%
	0%
	100%

	Instate
	N
	15
	5
	1
	1
	1
	12
	35

	
	%
	43%
	14%
	3%
	3%
	3%
	34%
	100%

	Total
	N
	22
	7
	1
	1
	1
	12
	44

	
	%
	50%
	16%
	2%
	2%
	2%
	27%
	100%

	Table 8: Location by percent of new college hires from FIU


The second part involved analyzing the location of employers who were located in Florida to determine if they were located in the South Florida region or outside the South Florida region.  As Table 9 illustrates, for employers were located outside the south Florida region 69% hired 1-5% of new hires from FIU, 25% hired 6-10% and 6% hired over 25% of new hires from FIU.  For those employers located within the South Florida region there was an equal number of responses (39%) in both the 1-5% and the over 25% categories.  Thus, location does affect the percentage of new employees hired from FIU.
	
	 
	Percent of New College Hires from FIU
	

	
	
	1-5%
	6-10%
	11-15%
	16-20%
	21-25%
	over 25%
	Total

	Outside the South Florida Region
	N
	11
	4
	0
	0
	0
	1
	16

	
	%
	69%
	25%
	0%
	0%
	0%
	6%
	100%

	South Florida Region
	N
	11
	3
	1
	1
	1
	11
	28

	
	%
	39%
	11%
	4%
	4%
	4%
	39%
	100%

	Total
	N
	22
	7
	1
	1
	1
	12
	44

	
	%
	50%
	16%
	2%
	2%
	2%
	27%
	100%

	Table 9: South Florida location by percent of new college hires from FIU


IV. Conclusions
This report summarized the main findings from the Summer 2002 Employer Evaluation Survey. This is one of the Continuous Quality Improvement studies conducted by the Office of Planning and Institutional Effectiveness.  Although this survey was sent only to a selection of 78 employers of Florida International University’s Baccalaureate graduates, there was a relatively high response rate (67%).  Thus, it appears that the assumption that familiarity with FIU career would increase response rate was correct.  Another notable trend is that the majority of companies do not hire many new employees.  Fifty six percent of the companies surveyed hired fewer than 5 new college graduates per year.  Moreover, companies that hired fewer than 5 new employees per year tended to hire the greatest percentage of FIU graduates.  This finding may be due to the nature of our sample. The current sample distribution of responses for percentage of employers was bimodal of with the majority of responses falling into the 2 extreme categories (Fifty-one percent of employers responded that they hired 1-5%of their newly graduated employees from FIU and 28% of employers hired over 25% of their graduates from FIU). Thus, in future surveys efforts must be made to have more representative sample.  

Despite the limitations listed above, the present survey did yield valuable information about employee hiring practices.  First, it showed the most common referral source for new FIU graduates was the career services office.  This is important because by knowing that employers tend to seek Career Services the most, steps can be taken to improve the quality of career services so that they satisfy the employer needs and the employer will not need to seek other recruitment sources.  Additionally, we got information about the quality of the various services. Career Fairs/Forms and On Campus Recruiting were the two services that were most likely to receive “superior” ratings from employers.  These were also the two services that had the lowest percentage of “unable to evaluate” responses.  This suggests perhaps the lower number of “superior” ratings for the other categories were not necessarily due to lower quality but rather to lack of employer familiarity with these services.  Thus, increasing employers’ exposure to the other services offer by the career services office may boost their ratings.  Employers seemed receptive to this increase in exposure because the majority of employers (81%) responded that they wanted to receive additional information about the Career Services Office
Another contribution of this survey was to indicate what the majority of employers surveyed were looking for in a prospective employee.  The academic unit from which most new graduates were recruited was Business and Management, followed by Engineering, Computer Science, and Banking and Finance.  By analyzing which academic units were most often recruited, one can gain valuable insight about what skills are currently in demand.  This information is corroborated by analyzing the distribution of the employers’ primary business type, which tend to coincide with distribution of academic unit recruitment.  Results for the existing business type categories indicated that Consulting Services was the most frequently reported business type, followed by Construction, and Banking, Finance & Insurance.  Further, the rating of FIU graduates provided insight about the strengths and weaknesses of our current graduates.  The competency most likely to receive a “superior” rating was “understanding different cultures and philosophies” and the average ratings for these competencies were between “average” and “above average”.  These finding indicate that we still have room for improvement when preparing graduates for employment.  By increasing the number of competencies where our graduates excel, we are increasing the chances that business will look toward FIU when they want to recruit qualified individuals.  This is supported by the finding that employers who hired a larger percentage of new graduates from FIU also rated FIU graduates higher on competencies/skills measures.  When the total number responses across all orders were summed, the most often cited category was “attitude/personality”, followed by “communication skills”, “knowledge/experience”, and “academic qualifications”.  

Finally, we learned that most employers (80%) were located in Florida and of those employers who were located in Florida, 63% were located in the in Dade, Broward or Palm Beach Counties.  Although this may have been due to the fact that we used local sources to draw our sample, it still yields valuable information because it reveals that most employers prefer to recruit employees locally.  Thus, we must view local companies as valuable resources that need to be harnessed so that we are better able to promote FIU graduates to local businesses.
APPENDIX A:  Employer Evaluation Survey of Florida International University Baccalaureate Graduates

	APPENDIX A

	Employer Evaluation Survey of Florida International University’s Graduates

	
	
	
	
	
	
	

	During a typical year, approximately how many new graduates does your organization hire?
	N
	%
	
	Approximately what percent of your new college hires do you typically hire from FIU? 
	N
	%

	1-5%
	24
	51
	
	1-5%
	24
	51

	6-10%
	7
	15
	
	6-10%
	7
	15

	11-15%
	1
	2
	
	11-15%
	1
	2

	16-20%
	1
	2
	
	16-20%
	1
	2

	21-25%
	1
	2
	
	21-25%
	1
	2

	over 25%
	13
	28
	
	over 25%
	13
	28

	
	
	
	
	
	
	

	Of those individuals that you hire from FIU, what is your source? (Multiple response)

	
	N
	%
	
	
	N
	%

	Career Services
	34
	36
	
	Newspaper Advertisements
	10
	11

	Direct contact with candidate
	21
	22
	
	Academic Units (FIU)
	3
	3

	Employee word of mouth
	12
	13
	
	Internships (through the Academic units)
	
	

	Internships (through Career Services)
	8
	8
	
	
	7
	7

	
	
	
	
	
	
	

	Would you like to receive information from Career Services regarding their recruiting program and services?

	
	N
	%
	
	
	N
	%

	Yes
	39
	81
	
	No
	9
	19

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	Please compare FIU graduates to graduates from other colleges on the following competencies:

	Writing effectively
	N
	%
	
	Understanding different philosophies and cultures
	N
	%

	Superior Top 10%
	4
	9
	
	Superior Top 10%
	8
	17

	Above Average
	15
	33
	
	Above Average
	19
	40

	Average
	20
	44
	
	Average
	13
	28

	Below Average
	0
	0
	
	Below Average
	1
	2

	Unable to Evaluate
	6
	13
	
	Unable to Evaluate
	6
	13

	
	
	
	
	
	
	

	Speaking Effectively
	
	
	
	Defining and solving problems
	
	

	Superior Top 10%
	6
	13
	
	Superior Top 10%
	4
	9

	Above Average
	13
	28
	
	Above Average
	17
	38

	Average
	20
	43
	
	Average
	18
	40

	Below Average
	3
	7
	
	Below Average
	1
	2

	Unable to Evaluate
	4
	9
	
	Unable to Evaluate
	5
	11

	
	
	
	
	
	
	

	Understanding written information
	
	
	
	Leadership potential
	
	

	Superior Top 10%
	6
	13
	
	Superior Top 10%
	7
	15

	Above Average
	14
	30
	
	Above Average
	15
	33

	Average
	22
	47
	
	Average
	19
	41

	Below Average
	0
	0
	
	Below Average
	1
	2

	Unable to Evaluate
	5
	11
	
	Unable to Evaluate
	4
	9

	
	
	
	
	
	
	

	Working independently
	
	
	
	General academic preparation
	
	

	Superior Top 10%
	4
	9
	
	Superior Top 10%
	4
	8.5

	Above Average
	19
	40
	
	Above Average
	22
	47

	Average
	14
	30
	
	Average
	16
	34

	Below Average
	1
	2
	
	Below Average
	1
	2.1

	Unable to Evaluate
	9
	19
	
	Unable to Evaluate
	4
	8.5

	
	
	
	
	
	
	

	Learning independently
	
	
	
	Awareness of professional ethics
	
	

	Superior Top 10%
	4
	9
	
	Superior Top 10%
	7
	15

	Above Average
	19
	40
	
	Above Average
	16
	34

	Average
	15
	32
	
	Average
	16
	34

	Below Average
	1
	2
	
	Below Average
	2
	4.3

	Unable to Evaluate
	8
	17
	
	Unable to Evaluate
	6
	13

	
	
	
	
	
	
	

	Working cooperatively in a group
	
	
	
	Overall comparison
	
	

	Superior Top 10%
	7
	15
	
	Superior Top 10%
	3
	6.5

	Above Average
	18
	38
	
	Above Average
	16
	35

	Average
	12
	26
	
	Average
	21
	46

	Below Average
	1
	2
	
	Below Average
	1
	2.2

	Unable to Evaluate
	9
	19
	
	Unable to Evaluate
	5
	11

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	First most important quality or competency for a college graduate (list of responses)
	
	

	
	
	
	
	
	
	

	Academic background & quality
	
	
	
	Communication skills
	
	

	Analytical skills
	
	
	
	Communication skills (written & verbal)
	
	

	General academic preparation
	
	
	
	Excellent communications skills
	
	

	GPA
	
	
	
	Speak/Write effectively (communication 
skills)
	

	GPA above 3.25
	
	
	
	Speaking effectively
	
	

	What degree is
	
	
	
	Understanding written information
	
	

	Attitude
	
	
	
	Computer savvy
	
	

	Competitiveness
	
	
	
	Work experience
	
	

	Eagerness to work
	
	
	
	Knowledge of material
	
	

	Initiative
	
	
	
	Knowledge/Experience
	
	

	Maturity
	
	
	
	Prepare for a professional work  

environment
	

	Motivation
	
	
	
	Sales ability
	
	

	Passion for social & economic justice
	
	
	
	Socialization skills
	
	

	Personality
	
	
	
	Leadership
	
	

	Ability to communicate clearly and effectively
	
	
	Leadership potential
	
	

	Ability to communicate effectively
	
	
	
	Leadership potential
	
	

	Able to communicate verbally
	
	
	
	Professional etiquette
	
	

	Articulate, speaks & writes proper English
	
	
	
	Professionalism
	
	

	Attitude/positive/energetic
	
	
	
	Work ethic
	
	

	Communication
	
	
	
	Working cooperatively in a group
	
	

	communication (oral & written)
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	Second most important quality or competency for a college graduate (list of responses)
	
	

	
	
	
	
	
	
	

	Academic major
	
	
	
	Willingness to learn, eagerness to learn
	
	

	Analytic ability
	
	
	
	Working & learning independently
	
	

	BS Chemistry or BS Biology
	
	
	
	Basic communication skills (verbal & written)
	

	Course work
	
	
	
	Communication
	
	

	Firm grasp of Engineering principles/Practical
 projects
	
	
	
	Effective communication written and 
verbal skills in more than one language
	
	

	Grades
	
	
	
	Speaking effectively
	
	

	Paying or partially paying for their education
	
	
	Writing effectively
	
	

	Adaptability
	
	
	
	Writing & speaking effectively
	
	

	Ambition
	
	
	
	Computer skills (Excel)
	
	

	attitude
	
	
	
	Ability to work independently and as part 
of a team

	Career minded-long term
	
	
	
	Can work in group
	
	

	Drive
	
	
	
	Teamwork
	
	

	Enthusiasm
	
	
	
	Working cooperatively in a group
	
	

	Friendly, outgoing disposition
	
	
	
	Defining and solving problems
	
	

	Goal oriented
	
	
	
	Language skills
	
	

	Intelligence
	
	
	
	People skills
	
	

	Organized
	
	
	
	Skill set/sales/experience
	
	

	Presentation of self and skills
	
	
	
	Working independently and analyzing work 
to be done

	Realistic ego
	
	
	
	Leadership qualities
	
	

	Self confidence
	
	
	
	Professionalism
	
	

	Willingness to continue learning in and off the job
	
	Work ethic
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	Third most important quality or competency for a college graduate (list of responses)
	
	

	
	
	
	
	
	
	

	General academic preparation
	
	
	
	Bi-lingual
	
	

	Adaptability
	
	
	
	References
	
	

	Attitude
	
	
	
	Defining and solving problems
	
	

	Dependency
	
	
	
	Internationally predisposed
	
	

	Determination
	
	
	
	Internship experience (related to our field)
	
	

	Flexibility/open minded
	
	
	
	Knowledgeable in field of study
	
	

	Interest in industry
	
	
	
	Technical skills
	
	

	Motivation
	
	
	
	Entrepreneurial
	
	

	Results driven
	
	
	
	Leadership
	
	

	Self-started
	
	
	
	Leadership potential
	
	

	Communication skills
	
	
	
	Leadership skills
	
	

	effective communication skills
	
	
	
	Effectiveness
	
	

	Proficiency in computer skills
	
	
	
	Flexible job
	
	

	Chemistry with existing team
	
	
	
	professional work ethics
	
	

	Gets along easy with others
	
	
	
	Professionalism
	
	

	Teamwork
	
	
	
	Professionally with clients
	
	

	Ability to spot problems and come up
 with solutions to resolve them
	
	
	
	Can work with Microsoft desktop programs
 like excel & word
	
	

	Strong work ethic
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	From which major academic units are your candidates most often recruited
	
	

	
	N
	%
	
	
	N
	%

	Banking and Finance
	9
	7.4
	
	Life Sciences
	4
	3.3

	Business and Management
	26
	21.5
	
	Mass Communications
	2
	1.7

	Chemistry
	1
	0.8
	
	Mathematics
	3
	2.5

	Computer Science
	10
	8.3
	
	Nursing
	2
	1.7

	Criminal Justice
	3
	2.5
	
	Philosophy
	2
	1.7

	Education
	6
	5.0
	
	Psychology
	2
	1.7

	Engineering
	19
	15.7
	
	Public Administration
	2
	1.7

	Engineering Technology
	6
	5.0
	
	Social Sciences
	4
	3.3

	English
	5
	4.1
	
	Social Work
	3
	2.5

	Foreign Languages
	1
	0.8
	
	Statistics
	1
	0.8

	Hotel & Restaurant Management
	4
	3.3
	
	Other
	2
	1.7

	Liberal Arts & Sciences
	4
	3.3
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	Organization's primary type of business activity
	
	
	
	

	
	N
	%
	
	
	N
	%

	Agriculture
	1
	3
	
	Government:  Federal
	2
	6

	Aerospace
	1
	3
	
	Government:  State
	1
	3

	Automotive
	1
	3
	
	Government:  Local
	1
	3

	Banking, Finance, & Insurance
	4
	13
	
	Health Care; Hospitals; Homes
	2
	6

	Chemicals; Drugs
	1
	3
	
	Hospitality; Hotel & Restaurant
	1
	3

	Construction; Building Materials
	5
	16
	
	Mechanical Equipment
	1
	3

	Consulting Services
	7
	23
	
	Non-Profit (Museums,  Agencies)
	2
	6

	Computers/Business Equipment
	2
	6
	
	Retail; Wholesale
	3
	10

	Educational Institution
	3
	10
	
	Service Industry
	1
	3

	Environment; Natural Resources
	2
	6
	
	United States Armed Services
	1
	3

	Defense Contractor
	1
	3
	
	Utilities; Public Transportation
	2
	6

	Entertainment; Sports
	2
	6
	
	Other
	14
	45

	Food; Bar
	1
	3
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	Respondent's title
	
	
	
	
	
	

	
	N
	%
	
	
	N
	%

	Administrative/H.R. Officer
	1
	1.9
	
	Marketing/Business Development
	1
	1.9

	Administrator
	1
	1.9
	
	MGR of Human Resources
	1
	1.9

	Associate Director
	1
	1.9
	
	Office Manager
	1
	1.9

	Business Development Manager
	1
	1.9
	
	President
	3
	5.8

	Captain, officer selection
	1
	1.9
	
	Project Manager
	1
	1.9

	College Relation specialist
	1
	1.9
	
	Recruiter
	2
	3.8

	College Relations Manager
	2
	3.8
	
	Recruiting Coordinator
	1
	1.9

	Corporate Recruiter
	1
	1.9
	
	Recruitment Director
	1
	1.9

	Director of Finance and Accounting
	1
	1.9
	
	Recruitment Program Manager
	1
	1.9

	Director of Human Resources
	1
	1.9
	
	Reg. Sales MGR.
	1
	1.9

	Director of Human Resources
	1
	1.9
	
	Regional Campus Recruiter
	1
	1.9

	Director of Recruiting
	1
	1.9
	
	Regional Human Resources Manager
	1
	1.9

	District P.E. Trainee Coordinator
	1
	1.9
	
	Regional Manager Caribbean
	1
	1.9

	H.R. Facility MGR.
	1
	1.9
	
	Regional Recruiter-Latin America
	1
	1.9

	HR Director
	1
	1.9
	
	Staffing
	1
	1.9

	Human Resources Chief
	1
	1.9
	
	Store Manager
	1
	1.9

	Human Resources Coordinator
	1
	1.9
	
	Student Co-Op/Recruitment Coordinator
	1
	1.9

	Human Resources Manager-Latin 
America
	1
	1.9
	
	V. President of Transportation and 
logistics
	1
	1.9

	Human Resources Manager
	1
	1.9
	
	Vice-President
	1
	1.9

	Human Resources Recruiter
	1
	1.9
	
	VP of Sales & Marketing
	1
	1.9

	Manager of Operations
	1
	1.9
	
	VP Online Research
	1
	1.9

	Market Employee Development 
Manager
	1
	1.9
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	Respondent's zip code
	
	
	
	
	
	

	
	N
	%
	
	
	N
	%

	11050
	1
	2.1
	
	33143
	1
	2.1

	20426
	1
	2.1
	
	33155
	1
	2.1

	23606
	2
	4.2
	
	33157
	1
	2.1

	30309
	1
	2.1
	
	33165
	1
	2.1

	32724
	1
	2.1
	
	33166
	3
	6.3

	32899
	1
	2.1
	
	33172
	1
	2.1

	32902
	1
	2.1
	
	33174
	3
	6.3

	32940
	1
	2.1
	
	33178
	1
	2.1

	33014
	3
	6.3
	
	33321
	1
	2.1

	33021
	1
	2.1
	
	33323
	1
	2.1

	33026
	1
	2.1
	
	33334
	1
	2.1

	33102
	1
	2.1
	
	33408
	1
	2.1

	33122
	1
	2.1
	
	33493
	1
	2.1

	33124
	1
	2.1
	
	34231
	1
	2.1

	33126
	2
	4.2
	
	34471
	1
	2.1

	33128
	1
	2.1
	
	64111
	1
	2.1

	33131
	1
	2.1
	
	75074
	1
	2.1

	33132
	1
	2.1
	
	91770
	1
	2.1

	33133
	1
	2.1
	
	98909
	1
	2.1

	33134
	2
	4.2
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	Respondent's organization
	
	
	
	
	
	

	 
	N
	%
	
	
	N
	%

	Bermello-Ajamil & Partners, Inc.
	1
	1.9
	
	Law Engineering & Environmental 
Services, Inc.
	1
	1.9

	Brevard Public Schools
	1
	1.9
	
	Mag Corporation
	1
	1.9

	Burdines
	1
	1.9
	
	Malcolm Pirnie, Inc.
	1
	1.9

	Camillus Health Concern, Inc.
	1
	1.9
	
	Marriott International
	1
	1.9

	Camp Wayne for Boys
	1
	1.9
	
	Mass Mutual/DBS Financial
	1
	1.9

	Clickpharmacy.com
	1
	1.9
	
	MD International, Inc.
	1
	1.9

	Communities in Suburb of Miami
	1
	1.9
	
	MDR, Inc.
	1
	1.9

	Dade Aviation Consultants
	1
	1.9
	
	Metro PCS, Inc.
	1
	1.9

	Direct Action Research & training Center
	1
	1.9
	
	Northrop Grummana
	1
	1.9

	Dooley & Mack Constructor, Inc.
	1
	1.9
	
	Oracle
	1
	1.9

	Ferguson Enterprises
	1
	1.9
	
	Otis Elevator Company
	1
	1.9

	Florida Depart. of Transportation
	1
	1.9
	
	PPR Communications
	1
	1.9

	Florida International University
	1
	1.9
	
	Sotheby's
	1
	1.9

	Florida Power & Light Co.
	1
	1.9
	
	Target Stores
	1
	1.9

	Gulliver Schools
	1
	1.9
	
	The Perrier Group of America
	1
	1.9

	Ingersoll-Rand L.A.
	1
	1.9
	
	U.S. Marine Corps
	1
	1.9

	Immigration & Naturalization Service
	1
	1.9
	
	Unemployment Services of Fla, Inc.
	1
	1.9

	Johnson & Johnson
	1
	1.9
	
	Washington State Dept. of Transportation
	1
	1.9

	Lab Support
	1
	1.9
	
	Workforce and Diversity Management
	1
	1.9


Comments and Suggestions:

· Continue to grow the internship program, as nothing prepares a student for real world opportunities as real world experience.

· FIU is a "top notch" university that prepares the students not only academically but also their ability to deal & confront the "real" business world that's out there!

· Have international students take English technical writing classes.

· I thought that the fair was not great because there were too many high school students and not enough serious young professionals.
· I truly enjoy your career fair. The quality of the candidates was very impressive. It's a pity we were not able to encourage any of your graduates to come to Brevard this year.

· I would strongly suggest you work with Idealist.org and other Miami-area schools to provide a non-profit career fair.  Also, the career center should look for ways to tailor their work to provide for non-profits - it's a corporate rep's paradise, (more)

· More career counseling gives students a more realistic idea of what they can expect from both job & salary. Include local scientific industry! Career fairs need to be separated scientific& non-scientific to encourage the scientific community to participate.
· Our accountant, who graduated from FIU is of exceptional caliber. Computer skills have been mediocre for recent FIU hires.

· Students should be encouraged to become gainfully employed while working toward a degree, even if only part-time, so that they can relate what they are learning to the practice of their choice. 

· Technical career fair would be attractive.

· We hired two graduates as a result of a Hendins, the Winter/Spring career fair

· We receive resumes every day even when we don't advertise.

· Work on Communication Skills. Work on preparing students to have a better understanding of the industry they plan to work in. Work on preparing students for "work life."

· Your career fairs are the best!
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qualities

				First most important quality and competency for a college graduate

						Frequency		Percent		Valid Percent		Cumulative Percent								1st listed		2nd listed		3rd listed		Total

		Valid		Academic background & quality		1		1.9230769231		1.9230769231		23.0769230769		acad				Academic Qualifications		6		7		1		14

				Analytical skills		1		1.9230769231		1.9230769231		25		acad				Attitude/Personality		8		16		9		33

				General academic preparation		1		1.9230769231		1.9230769231		48.0769230769		acad				Communication Skills		13		6		2		21

				GPA		1		1.9230769231		1.9230769231		50		acad				Computer Skills		1		1		1		3

				GPA above 3.25		1		1.9230769231		1.9230769231		51.9230769231		acad				Knowledge/Experience		6		5		8		19

				What degree is		1		1.9230769231		1.9230769231		92.3076923077		acad		6		Leadership Skills		3		1		4		8

				Attitude		1		1.9230769231		1.9230769231		28.8461538462		att				Professionalism		3		2		4		9

				Competetivness		1		1.9230769231		1.9230769231		40.3846153846		att				Works Well w/others		1		4		3		8

				Eagerness to work		1		1.9230769231		1.9230769231		44.2307692308		att				Other						3		3

				Initiative		1		1.9230769231		1.9230769231		53.8461538462		att

				Maturity		1		1.9230769231		1.9230769231		67.3076923077		att

				Motivation		1		1.9230769231		1.9230769231		69.2307692308		att

				Passion for social & economic justice		1		1.9230769231		1.9230769231		71.1538461538		att

				Personality		1		1.9230769231		1.9230769231		73.0769230769		att		8

				Ability to communicate clearly and effectively		1		1.9230769231		1.9230769231		17.3076923077		com

				Ability to communicate effectively		1		1.9230769231		1.9230769231		19.2307692308		com

				Able to communicate verbally		1		1.9230769231		1.9230769231		21.1538461538		com

				Articulate, speaks & writes proper english		1		1.9230769231		1.9230769231		26.9230769231		com

				Attitude/positive/energetic		1		1.9230769231		1.9230769231		30.7692307692		com

				Communication		1		1.9230769231		1.9230769231		32.6923076923		com

				communication (oral & written)		1		1.9230769231		1.9230769231		34.6153846154		com

				Communication skills		1		1.9230769231		1.9230769231		36.5384615385		com

				Communication skills (written & verbal)		1		1.9230769231		1.9230769231		38.4615384615		com

				Excellent communications skills		1		1.9230769231		1.9230769231		46.1538461538		com

				Speak/Write effectively (communication skills)		1		1.9230769231		1.9230769231		84.6153846154		com

				Speaking effectively		2		3.8461538462		3.8461538462		88.4615384615		com

				Understanding written information		1		1.9230769231		1.9230769231		90.3846153846		com		13

				Computer savy		1		1.9230769231		1.9230769231		42.3076923077		cs		1

				Work experince		1		1.9230769231		1.9230769231		96.1538461538		k/e

				Knowledge of material		1		1.9230769231		1.9230769231		55.7692307692		k/e

				Knowledge/Experience		1		1.9230769231		1.9230769231		57.6923076923		k/e

				Prepare for a professional work environment		1		1.9230769231		1.9230769231		75		k/e

				Sales ability		1		1.9230769231		1.9230769231		80.7692307692		k/e

				Socialization skills		1		1.9230769231		1.9230769231		82.6923076923		k/e		6

				Leadership		2		3.8461538462		3.8461538462		61.5384615385		ld

				Leadership potencial		1		1.9230769231		1.9230769231		63.4615384615		ld

				Ledership potential		1		1.9230769231		1.9230769231		65.3846153846		ld		3

				Professional etiquette		1		1.9230769231		1.9230769231		76.9230769231		pr

				Professionalism		1		1.9230769231		1.9230769231		78.8461538462		pr

				Work ethic		1		1.9230769231		1.9230769231		94.2307692308		pr		3

						8		15.3846153846		15.3846153846		15.3846153846				1

				Working cooperatively in a group		2		3.8461538462		3.8461538462		100		gr

				Total		52		100		100

		Second most important quality and competency for a college graduate

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Academic major		1		1.9230769231		1.9230769231		21.1538461538		acad

				Analytic ability		1		1.9230769231		1.9230769231		26.9230769231		acad

				BS Chemistry or BS Biology		1		1.9230769231		1.9230769231		32.6923076923		acad

				Course work		1		1.9230769231		1.9230769231		42.3076923077		acad

				Firm grasp of Engineering principles/Practical projects		1		1.9230769231		1.9230769231		51.9230769231		acad

				Grades		1		1.9230769231		1.9230769231		57.6923076923		acad

				Paying or partially paying for their education		1		1.9230769231		1.9230769231		67.3076923077		acad		7

				Adaptability		1		1.9230769231		1.9230769231		23.0769230769		att

				Ambition		1		1.9230769231		1.9230769231		25		att

				attitude		1		1.9230769231		1.9230769231		28.8461538462		att

				Career minded-long term		1		1.9230769231		1.9230769231		36.5384615385		att

				Drive		1		1.9230769231		1.9230769231		46.1538461538		att

				Enthusiasm		1		1.9230769231		1.9230769231		50		att

				Friendly, outgoing disposition		1		1.9230769231		1.9230769231		53.8461538462		att

				Goal oriented		1		1.9230769231		1.9230769231		55.7692307692		att

				Intelligence		1		1.9230769231		1.9230769231		59.6153846154		att

				Organized		1		1.9230769231		1.9230769231		65.3846153846		att

				Presentation of self and skills		1		1.9230769231		1.9230769231		71.1538461538		att

				Realistic ego		1		1.9230769231		1.9230769231		75		att

				Self confidence		1		1.9230769231		1.9230769231		76.9230769231		att

				Willingness to continue learning in and off the job		1		1.9230769231		1.9230769231		86.5384615385		att

				Willingness to learn, eagerness to learn		1		1.9230769231		1.9230769231		88.4615384615		att

				Working & learning independently		1		1.9230769231		1.9230769231		92.3076923077		att		16

				Basic communication skills (verbal & written)		1		1.9230769231		1.9230769231		30.7692307692		com

				Communication		1		1.9230769231		1.9230769231		38.4615384615		com

				Effective communication written and verbal skills in more than one language		1		1.9230769231		1.9230769231		48.0769230769		com

				Speaking effectively		2		3.8461538462		3.8461538462		82.6923076923		com

				Writing effectively		1		1.9230769231		1.9230769231		98.0769230769		com

				Writting & speaking effectively		1		1.9230769231		1.9230769231		100		com		6

				Computer skills (exel)		1		1.9230769231		1.9230769231		40.3846153846		cs		1

				Ability to work independently and as part of a team		1		1.9230769231		1.9230769231		19.2307692308		gr

				Can work in group		1		1.9230769231		1.9230769231		34.6153846154		gr

				Teamwork		1		1.9230769231		1.9230769231		84.6153846154		gr

				Working cooperativly in a group		1		1.9230769231		1.9230769231		94.2307692308		gr		4

				Defining and solving problems		1		1.9230769231		1.9230769231		44.2307692308		k/e

				Language skills		1		1.9230769231		1.9230769231		61.5384615385		k/e

				People skills		1		1.9230769231		1.9230769231		69.2307692308		k/e

				Skill set/sales/experience		1		1.9230769231		1.9230769231		78.8461538462		k/e

				Working independently and analyzing work to be done		1		1.9230769231		1.9230769231		96.1538461538		k/e		5

				Leadership qualities		1		1.9230769231		1.9230769231		63.4615384615		ld		1

				Professionalism		1		1.9230769231		1.9230769231		73.0769230769		pr

				Work ethic		1		1.9230769231		1.9230769231		90.3846153846		pr		2

						9		17.3076923077		17.3076923077		17.3076923077

				Total		52		100		100

		Third most important quality and competency for a college graduate

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				11		21.1538461538		21.1538461538		21.1538461538

				General academic preparation		1		1.9230769231		1.9230769231		61.5384615385		acad		1

				Adaptability		1		1.9230769231		1.9230769231		25		att

				Attitude		1		1.9230769231		1.9230769231		26.9230769231		att

				Dependency		1		1.9230769231		1.9230769231		48.0769230769		att

				Determination		1		1.9230769231		1.9230769231		50		att

				Fexibility/open minded		1		1.9230769231		1.9230769231		57.6923076923		att

				Interest in industry		1		1.9230769231		1.9230769231		65.3846153846		att

				Motivation		1		1.9230769231		1.9230769231		80.7692307692		att

				Results driven		1		1.9230769231		1.9230769231		92.3076923077		att

				Self-started		1		1.9230769231		1.9230769231		94.2307692308		att		9

				Communication skills		1		1.9230769231		1.9230769231		34.6153846154		com

				effective communication skills		1		1.9230769231		1.9230769231		51.9230769231		com		2

				Proficiency in computer skills		1		1.9230769231		1.9230769231		88.4615384615		cs		1

				Chemistry with existing team		1		1.9230769231		1.9230769231		32.6923076923		gr

				Gets along easy with others		1		1.9230769231		1.9230769231		63.4615384615		gr

				Teamwork		1		1.9230769231		1.9230769231		98.0769230769		gr		3

				Ability to spot problems and come up with solutions to resolve them		1		1.9230769231		1.9230769231		23.0769230769		k/e

				Bi-lingual		1		1.9230769231		1.9230769231		28.8461538462		k/e

				Can work with microsoft desktop programs like excel & word		1		1.9230769231		1.9230769231		30.7692307692		k/e

				Defining and solving problems		6		11.5384615385		11.5384615385		46.1538461538		k/e

				Internationally predisposed		1		1.9230769231		1.9230769231		67.3076923077		k/e

				Intership experience (related to our field)		1		1.9230769231		1.9230769231		69.2307692308		k/e

				Knowledgeable in field of study		1		1.9230769231		1.9230769231		71.1538461538		k/e

				Technical skills		1		1.9230769231		1.9230769231		100		k/e		8

				Entreprenurial		1		1.9230769231		1.9230769231		55.7692307692		ld

				Leadership		2		3.8461538462		3.8461538462		75		ld

				Leadership potential		1		1.9230769231		1.9230769231		76.9230769231		ld

				Leadership skills		1		1.9230769231		1.9230769231		78.8461538462		ld		4

				Effectivness		1		1.9230769231		1.9230769231		53.8461538462		o

				Flexible job		1		1.9230769231		1.9230769231		59.6153846154		o		3

				professional work ethics		1		1.9230769231		1.9230769231		82.6923076923		pr

				Professionalism		1		1.9230769231		1.9230769231		84.6153846154		pr

				Professionalty with clients		1		1.9230769231		1.9230769231		86.5384615385		pr

				Strong work ethic		1		1.9230769231		1.9230769231		96.1538461538		pr		4

				References		1		1.9230769231		1.9230769231		90.3846153846		o

				Total		52		100		100
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		South Florida



Figure 10b: Percentage of Florida employers located 
in South Florida area
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location

		Instate dummy												South Florida dummy

				Valid Percent		Frequency		Percent		Cumulative Percent						Valid Percent		Frequency		Percent		Cumulative Percent				Would you like to receive information from Career Services regarding their recruiting program and services?

		Not Instate		20.4081632653		10		19.2307692308		20.4081632653				Non-South Florida		36.7346938776		18		34.6153846154		36.7346938776						Valid Percent

		Instate		79.5918367347		39		75		100				South Florida		63.2653061224		31		59.6153846154		100				Yes		81.25

		Total		100		49		94.2307692308						Total		100		49		94.2307692308						No		18.75

		System				3		5.7692307692						System				3		5.7692307692						Total		100

						52		100										52		100						System
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Figure 6b: Summary of competency ratings for the last 6 competencies
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competencies

		

				Writing effectively		Speaking effectively		Understanding written information		Working independently		Learning independently		Working cooperatively				Understanding different philosophies and cultures		Defining and solving problems		Leadership potential		General academic preperation		Awareness of professional ethics		Overall comparison

		Superior top 10%		9		13		13		9		9		15		Superior top 10%		17		9		15		9		15		7

		Above Average		33		28		30		40		40		38		Above Average		40		38		33		47		34		35

		Average		44		43		47		30		32		26		Average		28		40		41		34		34		46

		Below average				7				2		2		2		Below average		2		2		2		2		4		2

		Unable to Evaluate		13		9		11		19		17		19		Unable to Evaluate		13		11		9		9		13		11

		Total		100		100		100				100		100		Total		100		100		100		100		100		100





competencies

		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0



Unable to Evaluate

Below average

Average

Above Average

Superior top 10%

Competency

Percent

Employee Competency Ratings: Part I



		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0

		0		0		0		0		0



Unable to Evaluate

Below average

Average

Above Average

Superior top 10%

Competency

Percent

Employee Competency Ratings: Part II




_1124004465.xls
Chart3

		Internships		Internships		Internships		Internships		Internships

		Career Fairs/Forums		Career Fairs/Forums		Career Fairs/Forums		Career Fairs/Forums		Career Fairs/Forums

		On-campus recruiting		On-campus recruiting		On-campus recruiting		On-campus recruiting		On-campus recruiting

		Resume referrals		Resume referrals		Resume referrals		Resume referrals		Resume referrals

		On-line vacancy listing		On-line vacancy listing		On-line vacancy listing		On-line vacancy listing		On-line vacancy listing



Unable to Evaluate

Below average

Average

Above Average

Superior (top 10%)

Services

Percent

Figure 4: Ratings of Career Services

51.5151515152

9.0909090909

33.3333333333

6.0606060606

25

7.5

5

30

32.5

31.25

9.375

15.625

18.75

25

38.7096774194

6.4516129032

19.3548387097

22.5806451613

12.9032258065

57.1428571429

7.1428571429

25

10.7142857143



career services

		If you used the FIU Career Services Office, please rate the following

				Internships		Career Fairs/Forums		On-campus recruiting		Resume referrals		On-line vacancy listing

		Superior (top 10%)		6		33		25		13		11

		Above Average		33		30		19		23		25

		Average				5		16		19		7

		Below average		9		8		9		6

		Unable to Evaluate		52		25		31		39		57
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Figure 9: Primary Business Category of Employer
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primary bussiness

		Organization's primary type of business activity

				Frequency

		Agriculture		1

		Aerospace		1

		Automotive		1

		Banking, Finance, & Insurance		4

		Chemicals; Drugs		1

		Construction; Building Materials		5

		Consulting Services		7

		Computers/Business Equipment		2

		Educational Institution		3

		Environment; Natural Resources		2

		Defense Contractor		1

		Entertainment; Sports		2

		Food; Bar		1

		Government:  Federal		2

		Government:  State		1

		Government:  Local		1

		Health Care; Hospitals; Homes		2

		Hospitality; Hotel & Restaurant		1

		Mechanical Equipment		1

		Non-Profit (Museums,  Agencies)		2

		Retail; Wholesale		3

		Service Industry		1

		United States Armed Services		1

		Utilities; Public Transportation		2

		Other		14

				62
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Figure 10a: Percentage of Employers 
Located Instate
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		Instate dummy												South Florida dummy

				Valid Percent		Frequency		Percent		Cumulative Percent						Valid Percent		Frequency		Percent		Cumulative Percent				Would you like to receive information from Career Services regarding their recruiting program and services?

		Not Instate		20.4081632653		10		19.2307692308		20.4081632653				Non-South Florida		36.7346938776		18		34.6153846154		36.7346938776						Valid Percent

		Instate		79.5918367347		39		75		100				South Florida		63.2653061224		31		59.6153846154		100				Yes		81.25

		Total		100		49		94.2307692308						Total		100		49		94.2307692308						No		18.75

		System				3		5.7692307692						System				3		5.7692307692						Total		100

						52		100										52		100						System
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				Writing effectively		Speaking effectively		Understanding written information		Working independently		Learning independently		Working cooperatively				Understanding different philosophies and cultures		Defining and solving problems		Leadership potential		General academic preperation		Awareness of professional ethics		Overall comparison

		Superior top 10%		9		13		13		9		9		15		Superior top 10%		17		9		15		9		15		7

		Above Average		33		28		30		40		40		38		Above Average		40		38		33		47		34		35

		Average		44		43		47		30		32		26		Average		28		40		41		34		34		46
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Figure 8: Frequency of Recruitment by Major Academic Units
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academic units

		From which major academic units are your candidates most often recruited

				Frequency

		Banking and Finance		9						9		7.4

		Business and Management		19		7				26		21.5

		Chemistry		1						1		0.8

		Computer Science		3		6		1		10		8.3

		Criminal Justice		1		1		1		3		2.5

		Education		5		1				6		5.0

		Engineering		9		6		4		19		15.7

		Engineering Technology		2		3		1		6		5.0

		English		1		2		2		5		4.1

		Foreign Languages		1						1		0.8

		Hotel & Restaurant Management		3				1		4		3.3

		Liberal Arts & Sciences		1		3				4		3.3

		Life Sciences		2				2		4		3.3

		Mass Communications		1				1		2		1.7

		Mathematics		1		2				3		2.5

		Nursing		1		1				2		1.7

		Philosophy		1		1				2		1.7

		Psychology		2						2		1.7

		Public Administration		1		1				2		1.7

		Social Sciences		4						4		3.3

		Social Work		1		2				3		2.5

		Statistics		1						1		0.8

		Other								2		1.7

										121
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Figure 3:  Percent of new college hires from FIU by referral source
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source of hires from FIU

		

		Academic Units		3		3.1578947368

		Academic Unit Internships		7		7.3684210526

		Career Services		34		35.7894736842

		Career Services Internships		8		8.4210526316

		Direct contact		21		22.1052631579

		Employee Referral		12		12.6315789474

		Newspaper Ads		10		10.5263157895

				95
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Figure 5: Percentage of Employers who want Information from Career Services
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location

		Instate dummy												South Florida dummy

				Valid Percent		Frequency		Percent		Cumulative Percent						Valid Percent		Frequency		Percent		Cumulative Percent				Would you like to receive information from Career Services regarding their recruiting program and services?

		Not Instate		20.4081632653		10		19.2307692308		20.4081632653				Non-South Florida		36.7346938776		18		34.6153846154		36.7346938776						Valid Percent

		Instate		79.5918367347		39		75		100				South Florida		63.2653061224		31		59.6153846154		100				Yes		81.25

		Total		100		49		94.2307692308						Total		100		49		94.2307692308						No		18.75

		System				3		5.7692307692						System				3		5.7692307692						Total		100

						52		100										52		100						System
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Figure 1:  New graduates hired per Year
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new employees 

		Less than 5		29		55.7692307692		58

		5-10		7		13.4615384615		14

		11-20		3		5.7692307692		6

		21-50		4		7.6923076923		8

		51-100		2		3.8461538462		4

		Over 100		5		9.6153846154		10

		During a typical year, approximately how many new graduates does your organization hire?

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid										58

												72

												78

												86

												90

												100

				Total		50		96.1538461538		100

		Missing		System		2		3.8461538462

		Total				52		100
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Figure 2:  Percent of new college hires from FIU
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percent of hires from FIU

		Approximately, what percent of your new college hires do you typically hire from FIU?

						Valid Percent

		1-5%		24		51

		6-10%		7		15								Approximately, what percent of your new college hires do you typically hire from FIU?

		11-15%		1		2												Frequency		Percent		Valid Percent		Cumulative Percent

		16-20%		1		2								Valid		1-5%				46.1538461538		51.0638297872		51.0638297872

		21-25%		1		2										6-10%				13.4615384615		14.8936170213		65.9574468085

		over 25%		13		28										11-15%				1.9230769231		2.1276595745		68.085106383

		Total		100												16-20%				1.9230769231		2.1276595745		70.2127659574

		System														21-25%				1.9230769231		2.1276595745		72.3404255319

																over 25%				25		27.6595744681		100

																Total		47		90.3846153846		100

														Missing		System		5		9.6153846154

														Total				52		100





percent of hires from FIU

		0

		0

		0

		0

		0

		0



Percentage of New Hires from FIU per Year

28%

2%

2%

2%

15%

51%




